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1. アメリカ合衆国の選挙開票結果と分析・第 32 版 

America Votes 32: 2015-2016, 
Election Returns by State, 32nd 
Edition 
By Rhodes Cook 
Jan 2018, 520 pages, Hardcover  (CQ Press)  
ISBN 9781506368986  ¥45,550 
Authoritative, extensive in scope and meticulously researched, 
America Votes is a valuable resource that includes official, 
state-certified election returns for the presidential, House, 
Senate, and gubernatorial elections of 2015 and 2016. 
Including both primary and general election data, this volume 
is an essential acquisition for university, school, public, and 
professional libraries. First published during the 
Eisenhower administration researchers have long 
depended on America Votes for its consistent and detailed 
presentation of election data from across disparate state 
election offices. Author Rhodes Cook brings to the volume 
years of election analysis experience and expertise in 
navigating the complicated U.S. electoral landscape. 
 
 
2. 米州ランキング年鑑２０１７ 

State Rankings 2017: A Statistical 
View of America 
By Kathleen O'Leary Morgan and Scott Morgan 
Feb 2018,  624 pages,  Hardcover  (CQ Press) 
ISBN 9781506371795  ¥30,780 
Published annually, State Rankings features comprehensive 
state statistics making it easy to compare states across key 
measures in education, health, crime, transportation, taxes, 
government finance, and so much more. The editors compile 
useful statistics that would otherwise take an enormous 
amount of time to research making it a favorite resource on 
reference shelves throughout the United States and around 
the world. The rankings have been updated using specific 
methodology explained in the introduction. Geographic and 
data notes are also included to provide context. State 
Rankings compares every state and Washington, DC, in the 
following areas: - Agriculture - Population - Economy - 
Environment - Government finance - Crime - Education - 

Geography - Social welfare - Defense - Health - Energy – 
Housing. 
 
 
3. 消費文化ハンドブック 

The SAGE Handbook of Consumer 
Culture 
Edited by Olga Kravets, Pauline Maclaran, Steven 
Miles and Alladi Venkatesh 
Jan 2018, 576 pages, Hardcover  (SAGE 
Publications)  ISBN 9781473929517  ¥29,540 
The question of consumption emerged as a major focus of 
research and scholarship in the 1990s but the breadth and 
diversity of consumer culture has not been fully enough 
explored. The meanings of consumption, particularly in relation 
to lifestyle and identity, are of great importance to academic 
areas including business studies, sociology, cultural and 
media studies, psychology, geography and politics. The SAGE 
Handbook of Consumer Culture is a one-stop resource for 
scholars and students of consumption, where the key 
dimensions of consumer culture are critically discussed and 
articulated. The editors have organised contributions from a 
global and interdisciplinary team of scholars into six key 
sections:  
Part 1: Sociology of Consumption  
Part 2: Geographies of Consumer Culture  
Part 3: Consumer Culture Studies in Marketing  
Part 4: Consumer Culture in Media and Cultural Studies  
Part 5: Material Cultures of Consumption  
Part 6: The Politics of Consumer Culture.  
The SAGE Handbook of Consumer Culture is a one-stop 
resource for scholars and students of consumption, where the 
key dimensions of consumer culture are critically discussed 
and articulated. 
 
 
4. 社会調査における重要倫理問題・全 4 巻 

Critical Social Research Ethics, Four-
Volume Set 
Edited by Barry Smart, Kay Peggs and Joseph 
Burridge 
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Feb 2018, 4 Vols/1376 pages, Hardcover  (SAGE 
publications)  ISBN 9781473907577  ¥158,820 
The volumes contain a varied mix of contents, both historical 
and contemporary in scope, providing a thorough overview of 
key debates and developments over the decades, as well as 
possible future directions for research. 
CONTENTS: VOLUME 1: Part One: Philosophy, ethics and 
social inquiry: themes and issues. Part Two: Alternative 
perspectives on ethics, science and social research. VOLUME 
2: Part One: Universities, ethical principles and the practice of 
social research. Part Two: Ethics committees and ethical 
review: analysis and critique. VOLUME 3: Part One: 
(Un)ethical Research, Contested Knowledge and Critical 
Social Inquiry. VOLUME 4: Part One: Divisions, Differences, 
and Diversity: Critical Ethical Dilemmas in Social Research. 
Part Two: Elites and Social Research: Critical Engagements, 
 
 
 
5. システマティック・レビューおよびリサーチ・全 4 巻 

Systematic Reviews and Research, 
Four-Volume Set 
Edited by David Gough, Sandy Oliver and James 
Thomas 
Feb 2018, 4 Vols/1360 pages, hardcover  (SAGE 
Publications)  ISBN 9781473952188  ¥158,820 
Systematic reviews gather the findings of prior research to 
advance knowledge and inform decisions for policy, practice 
and personal lives. Review authors have applied the principles 
of working systematically and transparently across all types of 
qualitative, quantitative and mixed methods. Systematic 
reviews have become an increasingly important aspect of 
research across all areas of social policy from health, to 
education and environmental science and management 
studies. This major work has been designed to: Bring together 
the key cutting edge historical and contemporary papers on 
the nature and methods of systematic reviews; Represent the 
most interesting and exciting approaches and strategies in the 
literature including controversies and debates; Include a 
breadth of disciplinary fields that use systematic reviews; 
Provide succinct editorial introductions to enable the reader to 
understand how the papers relate to each other and to other 
publications The contents have been arranged thematically, 
and each volume includes a mix of historical and 
contemporary papers, providing a thorough and balanced 
overview of all key areas. This major work brings together the 
key cutting edge historical and contemporary papers on the 
nature and methods of systematic reviews. 
Vol 1: Aims, Strategies, Perspectives and Contexts. 
Vol 2: Finding, Describing and Managing relevant Research. 
Vol 3: Methods of Synthesis. 
Vol 4: Quality, Relevance, and Use. 
 
 
 
6. 質的研究における倫理ハンドブック 

The SAGE Handbook of Qualitative 
Research Ethics 
Edited by Ron Iphofen and Martin Tolich 
Feb 2018, 584 pages, Hardcover  (SAGE 
Publications)  ISBN 9781473970977  ¥29,540 
This handbook is a much-needed and in-depth review of the 
distinctive set of ethical considerations which accompanies 
qualitative research. This is particularly crucial given the 
emergent, dynamic and interactional nature of most qualitative 
research, which too often allows little time for reflection on the 
important ethical responsibilities and obligations Contributions 
from leading international researchers have been carefully 
organised into six key thematic sections: Part One: Thick 
Descriptions Of Qualitative Research Ethics Part Two: 

Qualitative Research Ethics By Technique Part Three: Ethics 
As Politics Part Four: Qualitative Research Ethics With 
Vulnerable Groups Part Five: Relational Research Ethics Part 
Six: Researching Digitally This Handbook is a one-stop 
resource on qualitative research ethics across the social 
sciences that draws on the lessons learned and the successful 
methods for surmounting problems - the tried and true, and the 
new. 
 
 
7. エスノグラフィック・リサーチへの今日的アプローチ・

全 4 巻 

Contemporary Approaches to 
Ethnographic Research, Four-
Volume Set 
Edited by Kahryn Hughes, Jerry Coulton, John 
Goodwin and Jason Hughes 
Feb 2018, 4 Vols/1592 pages,  Hardcover  (SAGE 
Publications)  ISBN 9789386602541  ¥147,740 
This collection brings together readings from the vast range of 
ethnographic perspectives and practices to offer a multi-
dimensional, detailed exploration of the ‘theory’ and ‘practice’ 
of ethnographic research, with a major emphasis on the 
contemporary application of the same. This is undertaken with 
the objective of offering a single, comprehensive teaching and 
research resource for those interested in this approach to data 
collection and analysis. The collection comprises four volumes 
that will collectively: i) consider what constitutes ‘contemporary 
ethnography’ as a research tool; ii) critically discuss the 
definitional debates surrounding ethnography; iii) illustrate how 
ethnography can be used in contemporary social science 
research where a significant emphasis is placed on the 
everyday, the virtual and the visual; and finally iv) reflect upon 
the practical, methodological, analytical and ethical aspects of 
current ethnographic research practice. Volume 1: 
Contemporary Ethnographies: Transformation, Change and 
Continuities Volume 1 aims to explore what constitutes 
‘contemporary ethnography’. The core starting point is that it is 
better to think of ‘ethnographies’ rather than any single or 
simple approach or method. Volume 2: Current Ethnographic 
Practices: Working in the ‘Contemporary Field’ In Volume 2 
the focus is on those works that emphasise, and critically 
examine, the ‘practice’ of ‘doing’ ethnography within the 
present-day context. Here, again, the selection of material is 
driven by a concern with continuities and discontinuities in 
contemporary approaches to ethnography. The focus is on the 
application, extension and revision of ‘classic’ approaches to 
the contemporary world: on how ethnographies have become 
attuned to the dynamics of the everyday as that has come to 
be. Volume 3: Digital Ethnography: Researching Online 
Worlds Volume 3, focusing on the ascendancy of digital and 
virtual ethnography in recent years, serves as an exemplar of 
a primary concern of this collection: that of exploring 
developments in the approach, institutional/disciplinary 
developments, and more general social changes. Volume 4: 
Contemporary Ethnographic Analysis: Interpretation, Meaning 
and Representation Analysis, interpretation, representation 
and ‘making meaning’ of and from ethnographic data are the 
central concerns of Volume 4. The volume contains an array of 
papers that reflect how substantive and practical concerns 
shape processes of analysing ethnographic data and, as with 
the earlier volumes, includes papers from a variety of 
epistemological starting points.""A comprehensive exploration 
of the theory and practice of ethnographic research, this 
collection brings together readings from the vast range of 
perspectives and practices to offer a multi-dimensional, 
detailed exploration of ethnographic research, with a major 
emphasis on the contemporary application of this method. 
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8. 戦略的マーケティングにおける伝説 - R. ヴァラダラ

ジャン・全 5 巻 

Legends in Strategic Marketing: 
Rajan Varadarajan, Five-Volume Set 
Edited by Jagdish N. Sheth 
Feb 2018, 5 Vols/2248 pages, Hardcover  (SAGE 
Publications)  ISBN 9789352805952  ¥110,800 
The Legends in Strategic Marketing series comprises various 
sets, each focused on the multiple ways in which a legend has 
contributed to the field of Strategic Marketing. While Strategic 
Marketing is a relatively young discipline, it has been 
transformative. It shifted the focus from the descriptive 
understanding of various functions of marketing to prescriptive 
managerial actions anchored to future financial outcomes for 
the company. The first set in the series consisting of five 
volumes is a tribute to Rajan Varadarajan, Distinguished 
University Professor of Marketing at Texas A&amp;M 
University. Professor Varadarajan is one of the early pioneers 
in Strategic Marketing and especially on the impact of external 
factors such as competition, industry structure, globalization, 
and technology. He has equally focused on internal 
cooperation and conflict across functions, both within 
marketing and between marketing and other functions. One 
specific area of his research is on innovation and how it 
impacts marketing as well as corporate performance. His most 
recent focus on environmental sustainability, especially with 
the rise of emerging markets, is simply outstanding. Professor 
Varadarajan is also a great conceptualizer. He has several 
thought-provoking conceptual papers and most of them have 
won awards for their contributions to the field of Strategic 
Marketing. Professor Varadarajan is recipient of numerous 
awards including the AMA Marketing Educator Award. He is 
also a Fellow of the American Marketing Association (AMA) 
and the Academy of Marketing Science (AMS). He has made 
significant contributions as Editor of two major journals in 
marketing: Journal of the Academy of Marketing (JAMS) and 
Journal of Marketing (JM). In addition, he has been Vice 
President of Publications at both the AMS and the AMA. The 
series is edited by Jagdish N. Sheth, who is the Chares H. 
Kellstadt Professor of Marketing in the Goizueta Business 
School at Emory University (USA). He is the former President 
of the Association for Consumer Research (ACR) as well as 
Division 23 (Consumer Psychology) of the American 
Psychological Association (APA). Professor Sheth is the 
coauthor of the Howard-Sheth Theory of Buyer Behavior, a 
classic in Consumer Behavior, published in 1969.  
 
 
9. 自然ハンドブック・全 3 巻 

The SAGE Handbook of Nature, 
Three-Volume Set 
Edited by Terry Marsden 
Mar 2018, 3 Vols/1744 pages, Hardcover  (SAGE 
publications)  ISBN 9781446298572  ¥98,490 
The SAGE Handbook of Nature offers an ambitious 
retrospective and prospective overview of the field that aims to 
position Nature, the environment and natural processes, at the 
heart of interdisciplinary social sciences. The three volumes 
are divided into the following parts:  
INTRODUCTION TO THE HANDBOOK.  
NATURAL AND SOCIO-NATURAL VULNERABILITIES: 
INTERWEAVING THE NATURAL & SOCIAL SCIENCES. 
SPACING NATURES: SUSTAINABLE PLACE MAKING AND 
ADAPTATION. 
COUPLED AND (DE-COUPLED) SOCIO-ECOLOGICAL 
SYSTEMS.  
RISK AND THE ENVIRONMENT: SOCIAL THEORIES, 
PUBLIC UNDERSTANDINGS, & THE SCIENCE-POLICY 
INTERFACE.  
HUNGRY AND THIRSTY CITIES AND THEIR REGIONS. 

CRITICAL CONSUMERISM AND ITS MANUFACTURED 
NATURES.  
GENDERED NATURES AND ECO-FEMINISM. 
REPRODUCTIVE NATURES: PLANTS, ANIMALS AND 
PEOPLE.  
NATURE, CLASS AND SOCIAL INEQUALITY. 
BIO-SENSITIVITY & THE ECOLOGIES OF HEALTH.  
THE RESOURCE NEXUS AND ITS RELEVANCE. 
SUSTAINABLE URBAN COMMUNITIES.  
RURAL NATURES AND THEIR CO-PRODUCTION.  
This handbook is a key critical research resource for 
researchers and practitioners across the social sciences and 
their contributions to related disciplines associated with the 
fast developing interdisciplinary field of sustainability science. 
An ambitious retrospective and prospective overview of the 
field that aims to position Nature, the environment and natural 
processes, at the heart of interdisciplinary social sciences. 
 
 
10. ネオリベラリズムハンドブック 

The SAGE Handbook of 
Neoliberalism 
Edited by Damien Cahill, Melinda Cooper, Martijn 
Konings and David Primrose 
March 2018, 720 pages, Hardcover  (SAGE 
Publications)  ISBN 9781412961721  ¥29,540 
Over the last two decades, ‘neoliberalism’ has emerged as a 
key concept within a range of social science disciplines 
including sociology, political science, human geography, 
anthropology, political economy, and cultural studies. The 
SAGE Handbook of Neoliberalism showcases the cutting edge 
of contemporary scholarship in this field by bringing together a 
team of global experts. Across seven key sections, the 
handbook explores the different ways in which neoliberalism 
has been understood and the key questions about the nature 
of neoliberalism:  
Part 1: Perspectives  
Part 2: Sources  
Part 3: Variations and Diffusions  
Part 4: The State  
Part 5: Social and Economic Restructuring  
Part 6: Cultural Dimensions  
Part 7: Neoliberalism and Beyond  
This handbook is the key reference text for scholars and 
graduate students engaged in the growing field of 
neoliberalism. Across seven sections - including Neoliberal 
Economies, The State and Regulation, and Neoliberalism in 
Crisis - this resource brings together a global team of experts 
to explore the cutting edge of contemporary scholarship in the 
field.  
 
 
11. 教育研究、測定、評価百科事典・全 4 巻 

Encyclopedia of Educational 
Research, Measurement, and 
Evaluation, Four-Volume Set 
Edited by Bruce B. Frey 
April 2018, 4 Vols/2000 pages, Hardcover  (SAGE 
Publications)  ISBN 9781506326153  ¥118,190 
In an era of curricular changes, experiments, and high-stakes 
testing, educational measurement and evaluation are more 
important than ever. In addition to expected entries covering 
the basics of traditional theories and methods, The SAGE 
Encyclopedia of Educational Research, Measurement, and 
Evaluation also covers important sociopolitical issues and 
trends influencing the future of that research and practice. 
Textbooks, handbooks, monographs, and other publications 
focus on various aspects of educational research, 
measurement, and evaluation, but to date, there exists no 
major reference guide for students new to the field. This 
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comprehensive work fills that gap, covering traditional areas 
while pointing the way to future developments. 
Key Features: 
Nearly 700 signed entries are contained in an authoritative 
work spanning four volumes and available in electronic and/or 
print formats. 
Although organized A-to-Z, front matter includes a Reader’s 
Guide grouping entries thematically to help students interested 
in a specific aspect of education research, measurement, and 
evaluation to more easily locate directly related entries. 
Back matter includes a Chronology of the development of the 
field; a Resource Guide to classic books, journals, and 
associations; and a detailed Index. 
Entries conclude with Further Readings and cross-references 
to related entries. 
The Index, Reader’s Guide themes, and cross-references 
combine to provide a robust search-and-browse in the 
electronic version. 
 
 
12. 知的発達障害百科事典・全 4 巻 

The SAGE Encyclopedia of 
Intellectual and Developmental 
Disorders, Four-Volume Set 
Edited by Ellen Braaten 
April 2018, 4 Vols/1944 pages, Hardcover  (SAGE 
Publications)  ISBN 9781483392295  ¥118,190 

This encyclopedia provides an inter-disciplinary approach, 
discussing the sociocultural viewpoints, policy implications, 
educational applications and ethical issues involved in a wide 
range of disorders and interventions.""DysgraphiaKristen 
Jacobsen, Sarah Ward  Metacognitive TrainingKristen 
Jacobsen, Sarah Ward   
Volume 1  List of Entries  Reader’s Guide  About the Editor  
Contributors  Introduction  Entries   
Volume 2  List of Entries  Reader’s Guide  Entries   
Volume 3  List of Entries  Reader’s Guide  Entries   
Volume 4  List of Entries  Reader’s Guide  Entries  
Resource Guide  Tables  Index 
The SAGE Encyclopedia of Intellectual and Developmental 
Disorders is aimed at students interested in psychology, 
counseling, education, social work, psychiatry, health 
sciences, and more. 
 
 
13. パーソナリティおよび個人差ハンドブック・全 3 巻 

The SAGE Handbook of Personality 
and Individual Differences, Three-
Volume Set 
Edited by Virgil Zeigler-Hill and Todd K. Shackelford 
May 2018, 3 Vols/1625 pages, Hardcover  (SAGE 
Publications)  ISBN 9781473948310  ¥88,640 
The examination of personality and individual differences is a 
major field of research in the modern discipline of psychology. 
Concerned with the ways humans develop an organised set of 
characteristics to shape themselves and the world around 
them, it is a study of how people come to be ‘different’ and 
‘similar’ to others, on both an individual and a cultural level. 
The SAGE Handbook of Personality and Individual Difference 
is the broadest and most comprehensive overview of the field 
to date. With outstanding contributions from leading scholars 
across the world, this is an invaluable resource for researchers 
and graduate students. Its three volumes cover all of the 
central concepts, domains and debates of this globally-
expanding discipline, including the core theoretical 
perspectives, research strategies, as well as the origins, 
applications, and measurement of personality and individual 
difference. The SAGE Handbook of Personality and Individual 
Difference is the broadest and most comprehensive overview 
of the field to date. Concerned with the ways humans develop 

an organised set of characteristics to shape themselves and 
the world around them, this is a study of how people come to 
be ‘different’ and ‘similar’ to others, on both an individual and a 
cultural level. 
Vol 1: The Science of Personality and Didividual Differences. 
Vol 2: Origins of Personality and Individual Differences. 
Vol 3: Applications of Personality and Individual Differences. 
 
 
14. 生涯人間発達百科事典・全 5 巻 

The SAGE Encyclopedia of Lifespan 
Human Development, Five-Volume 
Set 
Edited by Marc H. Bornstein 
May 2018, 5 Vols/2616 pages, Hardcover  (SAGE 
Publications)  ISBN 9781506307657  ¥172,360 
Lifespan human development is the study of all aspects of 
biological, physical, cognitive, socioemotional, and contextual 
development from conception to the end of life. In 
approximately 800 signed articles by experts from a wide 
diversity of fields, The SAGE Encyclopedia of Lifespan Human 
Development explores all individual and situational factors 
related to human development across the lifespan. 
Some of the broad thematic areas will include: 
Adolescence and Emerging Adulthood 
Aging 
Behavioral and Developmental Disorders 
Cognitive Development 
Community and Culture 
Early and Middle Childhood 
Education through the Lifespan 
Genetics and Biology 
Gender and Sexuality 
Life Events 
Mental Health through the Lifespan 
Research Methods in Lifespan Development 
Speech and Language Across the Lifespan 
Theories and Models of Development. 
This encyclopedia promises to be an authoritative, discipline-
defining work for students and researchers seeking to become 
familiar with various approaches, theories, and empirical 
findings about human development broadly construed, as well 
as past and current research. 
 
 
15. 監視、セキュリティ、プライバシー百科事典・全 3 巻 

The SAGE Encyclopedia of 
Surveillance, Security, and Privacy, 
Three-Volume Set 
Edited by Bruce A. Arrigo 
May 2018, 3 Vols/1248 pages, Hardcover (SAGE 
Publications)  ISBN 9781483359946  ¥77,560 
Although surveillance hit the headlines with revelations by 
Edward Snowden that the NSA had been tracking phone calls 
worldwide, surveillance of citizens by their governments 
actually has been conducted for centuries. Only now, with the 
advent of modern technologies, it has exponentially evolved so 
that today you can barely step out your door without being 
watched or recorded in some way. In addition to the political 
and security surveillance unveiled by the Snowden revelations, 
think about corporate surveillance: each swipe of your ID card 
to enter your office is recorded, not to mention your internet 
activity. Or economic surveillance: what you buy online or with 
a credit card is recorded and your trip to the supermarket is 
videotaped. Drive through a tollbooth, and your license plate is 
recorded. Simply walk down a street and your image is 
recorded again and again and again. Where does this begin 
and end? In all levels of social structure, from the personal to 
the political to the economic to the judicial, The SAGE 
Encyclopedia of Surveillance, Security and Privacy uncovers 
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and explains how surveillance has come to be an integral part 
of how our contemporary society operates worldwide and how 
it impacts our security and privacy. Key features include: - 
Approximately 600 signed articles, authored by prominent 
scholars from around the globe - Further Readings and cross-
references conclude each article to guide students further as 
they explore a topic - A Reader’s Guide organizes entries by 
broad thematic areas. 
 
 
16. ビジネス倫理および社会百科事典・全 7 巻（第 2 版） 

The SAGE Encyclopedia of Business 
Ethics and Society, 2nd Edition, 
Seven-Volume Set 
Edited by Robert W. Kolb 
June 2018, 7 Vols/4072 pages, Hardcover  (SAGE 
Publications)  ISBN 9781483381527  ¥236,390 
Thoroughly revised, updated, and expanded, The SAGE 
Encyclopedia of Business Ethics and Society, Second Edition 
explores current topics, such as mass social media, cookies, 
and cyber-attacks, as well as traditional issues including 
accounting, discrimination, environmental concerns, and 
management. The new edition also includes an in-depth 
examination of current and recent ethical affairs, such as the 
dangerous work environments of off-shore factories for 
Western retailers, the negligence resulting in the 2010 BP oil 
spill, Apple’s exploitation of outdated tax code, the gender 
wage gap, the minimum wage debate and increasing income 
disparity and the unparalleled level of debt in the U.S. and 
other countries with the challenges it presents to many 
societies and the considerable impact on the ethics of 
intergenerational wealth transfers. Key features include: seven 
volumes, with more than 1,200 signed entries by significant 
figures in the field cross-references and suggestions for further 
readings to guide students to in-depth resources Thematic 
Reader’s Guide groups related entries by general topics Index 
allows for thorough browse-and-search capabilities in the 
electronic edition. Thoroughly revised, updated, and 
expanded, The SAGE Encyclopedia of Business Ethics and 
Society, Second Edition explores current topics, such as mass 
social media, cookies, and cyber-attacks, as well as traditional 
issues including accounting, discrimination, environmental 
concerns, and management. 
 
 
17. フランクフルト学派批判理論ハンドブック・全 3 巻 

The SAGE Handbook of Frankfurt 
School Critical Theory, Three-Volume 
Set 
Edited by Beverley Best, Werner Bonefeld and Chris 
O'Kane 
June 2018, 3 Vols/1784 pages, Hardcover  (SAGE 
publications)  ISBN 9781473953345  ¥98,490 
The SAGE Handbook of Frankfurt School Critical Theory 
expounds the development of critical theory from its founding 
thinkers to its contemporary formulations in an interdisciplinary 
setting. It maps the terrain of a critical social theory, 
expounding its distinctive character vis-a-vis alternative 
theoretical perspectives, exploring its theoretical foundations 
and developments, conceptualising its subject matters both 
past and present, and signalling its possible future in a time of 
great uncertainty. Taking a distinctively theoretical, 
interdisciplinary, international and contemporary perspective 
on the topic, this wide-ranging collection of chapters is 
arranged thematically over three volumes: Volume I: Key 
Texts and Contributions to a Critical Theory of Society Volume 
II: Themes Volume III: Contexts  
This Handbook is essential reading for scholars and students 
in the field, showcasing the scholarly rigor, intellectual 

acuteness and negative force of critical social theory, past and 
present. 
 
 
 
18. インターネット百科事典・全 3 巻 

The SAGE Encyclopedia of the 
Internet, Three-Volume Set 
Edited by Barney Warf 
July 2018, 3 Vols/1064 pages, Hardcover  (SAGE 
Publications)  ISBN 9781473926615  ¥77,560 
The Internet needs no introduction, and its significance today 
can hardly be exaggerated. Today, more people are more 
connected technologically to one another than at any other 
time in human existence. For a large share of the world’s 
people, the Internet, text messaging, and various other forms 
of digital social media such as Facebook have become 
thoroughly woven into the routines and rhythms of daily life. 
The Internet has transformed how we seek information, 
communicate, entertain ourselves, find partners, and, 
increasingly, it shapes our notions of identity and community. 
The SAGE Encyclopedia of the Internet addresses the many 
related topics pertaining to cyberspace, email, the World Wide 
Web, and social media. Entries will range from popular topics 
such as Alibaba and YouTube to important current 
controversies such as Net neutrality and cyberterrorism. The 
goal of the encyclopedia is to provide the most comprehensive 
collection of authoritative entries on the Internet available, 
written in a style accessible to academic and non-academic 
audiences alike. The SAGE Encyclopedia of the Internet 
addresses the many related topics pertaining to cyberspace, 
email, the World Wide Web, and social media. Entries will 
range from popular topics such as Alibaba and YouTube to 
important current controversies such as Net Neutrality and 
cyberterrorism. 
 
 
19. 若者支援活動ハンドブック 

The SAGE Handbook of Youth Work 
Practice 
Edited by Pam Alldred, Fin Cullen, Kathy Edwards 
and Dana Fusco 
July 2018, 688 pages, Hardcover  (SAGE 
Publications)  ISBN 9781473939523  ¥29,540 
The SAGE Handbook of Youth Work Practice showcases the 
value of professional work with young people as it is practiced 
in diverse forms in locations around the world. The editors 
have brought together an international team of contributors 
who reflect the wide range of approaches that identify as youth 
work, and the even wider range of approaches that identify 
variously as community work or community development work 
with young people, youth programmes, and work with young 
people within care, development and (informal) education 
frameworks. The Handbook is structured to explore histories, 
current practice and future directions: Part One: 'Youth Work' 
and Approaches to Professional Work with Young People Part 
Two: Professional Work With Young People: Projects and 
Practices to Inspire Part Three: Values and Ethics in Work with 
Young People Part Four: Current Challenges and Hopes for 
the Future. Showcases the value of professional work with 
young people as it is practiced in diverse forms, and in 
locations from around the world. 
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20. 現代中国ハンドブック・全 2 巻 

The SAGE Handbook of 
Contemporary China,Two-Volume 
Set 
Edited by Weiping Wu and Mark Frazier 
July 2018, 2 Vols/1201 pages, Hardcover  (SAGE 
Publications)  ISBN 9781473948945  ¥65,250 
The study of contemporary China constitutes a fascinating yet 
challenging area of scholarly inquiry. Recent decades have 
brought dramatic changes to China's economy, society and 
governance. Analyzing such changes in the context of multiple 
disciplinary perspectives offers opportunites as well as 
challenges for scholars in the field known as contemporary 
China Studies. The SAGE Handbook of Contemporary China 
is a two-volume exploration of the transformations of 
contemporary China, firmly grounded in the both disciplinary 
and China-specific contexts. Drawing on a range of scholarly 
approaches found in the social sciences and history, an 
international team of contributors engage with the question of 
what a rapidly changing China means for the broader field of 
contemporary China studies, and identify areas of promising 
future research.  
Part 1: Context: History, Economy, and the Environment  
Part 2: Economic Transformations  
Part 3: Politics and Government  
Part 4: China on the Global Stage  
Part 5: China's Foreign Policy  
Part 6: National and Nested Identities  
Part 7: Urbanization and Spatial Development  
Part 8: Poverty and Inequality  
Part 9: Social Change  
Part 10: Future Directions for Contemporary China Studies 
 
 
21. マーケティングにおける伝説 – G.ザルツマン 

Legends in Marketing: Gerald 
Zaltman, Five-Volume Set 
Edited by Jagdish N. Sheth 
July 2018, 5 Vols/2348 pages, Hardcover  (SAGE 
Publication)  ISBN 9789352806645  ¥135,430 
Professor Zaltman is the Joseph C. Wilson Professor Emeritus 
at the Harvard Business School, Massachusetts, and a 
founding partner in Olson Zaltman Associates, a market 
research and marketing consulting firm with clients around the 
globe. Professor Zaltman received his AB degree from Bates 
College, Maine, his MBA degree from The University of 
Chicago, and his PhD in Sociology from the Johns Hopkins 
University, Maryland. He has taught at the University of 
Alaska, Northwestern University (Illinois), the University of 
Pittsburgh, and Harvard University. At Harvard University, he 
was a member of Harvard’s interdisciplinary Mind, Brain, 
Behavior Initiative which sought to integrate advances in 
scientific thinking across the university. He also served on its 
steering committee.  Additionally, he was the co-director, with 
Professor Stephen M. Kosslyn, of the Harvard Business 
School’s Mind of the Market Laboratory where pioneering work 
was done on the Zaltman Metaphor Elicitation Technique and 
on the application of cognitive neuroscience in marketing 
including brain imaging and implicit association testing. 
Professor Zaltman is the author or editor of over 20 books, 
many of which have been published in several languages. He 
is a frequent contributor to scholarly and professional journals. 
Professor Zaltman has received numerous professional 
awards and honors. He is a past president of the Association 
for Consumer Research and has served on several editorial 
boards in marketing and the social sciences. Professor 
Zaltman has held three U.S. patents related to market 
research tools including the first patent ever granted for a 
research tool in marketing. He is actively sought after as a 
consultant and speaker around the globe. 

The series is edited by Jagdish N. Sheth, who is the Charles 
H. Kellstadt Professor of Marketing in the Goizueta Business 
School at Emory University, USA. He is a past president of the 
Association for Consumer Research (ACR), as well as Division 
23 (Consumer Psychology) of the American Psychological 
Association (APA). He is also a Fellow of the APA. Professor 
Sheth is the coauthor of the Howard–Sheth Theory of Buyer 
Behavior, a classic in consumer behavior published in 1969. 
 
 
 
22. 国際関係の歴史、哲学、社会学ハンドブック 

Handbook of the History, Philosophy 
and Sociology of International 
Relations 
Edited by Andreas Gofas, Inanna Hamati-Ataya and 
Nicholas Onuf 
Aug 2018, 600 pages, Hardcover  (SAGE 
Publications)  ISBN 9781473966598  ¥29,540 
The SAGE Handbook of the History, Philosophy and Sociology 
of International Relations offers a panoramic overview of the 
broad field of International Relations by integrating three 
distinct but interrelated foci. It retraces the historical 
development of International Relations (IR) as a professional 
field of study, explores the philosophical foundations of IR, and 
interrogates the sociological mechanisms through which 
scholarship is produced and the field is structured. Comprising 
38 chapters from both established scholars and an emerging 
generation of innovative meta-theorists and theoretically driven 
empiricists, the handbook fosters discussion of the field from 
the inside out, forcing us to come to grips with the widely held 
perception that IR is experiencing an existential crisis quite 
unlike anything else in its hundred-year history. This timely 
and innovative reference volume reflects on situated scholarly 
practices in a way that projects our collective thinking into the 
future.  
PART ONE: THE INWARD GAZE: INTRODUCTORY 
REFLECTIONS 
PART TWO: IMAGINING THE INTERNATIONAL, 
ACKNOWLEDGING THE GLOBAL 
PART THREE: THE SEARCH FOR (AN) IDENTITY 
PART FOUR: INTERNATIONAL RELATIONS AS A 
PROFESSION 
PART FIVE: LOOKING AHEAD: THE FUTURE OF META-
ANALYSIS  
 
 
23. 観光経営ハンドブック・全 2 巻 

The SAGE Handbook of Tourism 
Management, Two-Volume Set 
Edited by Chris Cooper, Serena Volo, William C. 
Gartner and Noel Scott 
Aug 2018, 2 Vols/1097 pages, Hardcover  (SAGE 
Publications)  ISBN 9781473974241  ¥59,090 
The SAGE Handbook of Tourism Management is a critical, 
authoritative review of tourism management, written by leading 
international thinkers and academics in the field. Arranged 
over two volumes, the chapters are framed as critical synoptic 
pieces covering key developments, current issues and 
debates, and emerging trends and future considerations for 
the field. The two volumes focus in turn on the theories, 
concepts and disciplines that underpin tourism management in 
volume one, followed by examinations of how those ideas and 
concepts have been applied in the second volume. 
Chapters are structured around twelve key themes: 
Volume One 
Part One: Researching Tourism 
Part Two: Social Analysis 
Part Three: Economic Analysis 
Part Four: Technological Analysis 
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Part Five: Environmental Analysis 
Part Six: Political Analysis 
Volume Two 
Part One: Approaching Tourism 
Part Two: Destination Applications 
Part Three: Marketing Applications 
Part Four: Tourism Product Markets 
Part Five: Technological Applications 
Part Six: Environmental Applications 
This handbook offers a fresh, contemporary and definitive look 
at tourism management, making it an essential resource for 
academics, researchers and students. 
 
 
24. ソーシャルメディア研究・全 2 巻 

Social Media Studies, Two-Volume 
Set 
Edited by DUAN Peng and ZHANG Lei 
Aug 2018, 2 Vols, Hardcover  (SAGE Publications)  
ISBN 9789352806638  ¥92,340 
Communication is a cornerstone of social interaction, and the 
study of communication and media has always moved across 
academic fields in the social sciences and humanities. Today it 
is a critical focus of study in cultural studies, business, 
organizational development, health, philosophy, international 
policy, literary criticism and psychology. SAGE Benchmarks in 
Communication is an exciting new series that will bring 
together the best of the best from across the disciplines - both 
classics and material previously difficult to access. Social 
Media Studies aims to bring together different approaches on 
social media studies, ranging from theoretical to empirical 
explorations. Through the mapping of this rapidly changing 
academic field, this Work is designed to reflect the intertwining 
relationship between social media studies and various 
disciplines, including media and communication studies, 
sociology, anthropology, political science, economics and 
history. It also adopts global/regional perspectives to 
document the academic and cultural works on social media in 
different societies and countries. In fact, the internet has 
transcended both geographical and social boundaries so 
profoundly that it keeps meeting resistance in all kinds of 
social terrain, which has also inspired considerable research 
work. This Major Work aims to bring together different 
approaches on social media studies, ranging from theoretical 
to empirical explorations to reflect the intertwining relationship 
between social media studies and various disciplines. 
 
 
25. サービス・ドミナント・ロジック・ハンドブック 

The SAGE Handbook of Service-
Dominant Logic 
Edited by Stephen L. Vargo and Robert F. Lusch 
Oct 2018, 889 pages, Hardcover  (SAGE 
Publications)  ISBN 9781526402837  ¥29,540 
The SAGE Handbook of Service-Dominant Logic, edited by 
Robert Lusch and Stephen Vargo, is an authoritative guide to 
scholars across disciplines who are conducting or wish to 
conduct research on S-D logic. The handbook consists of ten 
sections and 41 individual chapters: 
1. Introduction and Background (Robert Lusch and Stephen 

L. Vargo, US) 
2. Value Cocreation (Janet McColl-Kennedy, Australia) 
3. Actors and Practices (Hans Kjellberg, Sweden and Suvi 

Nenonen, New Zealand) 
4. Resource Integration (Linda Peters, UK) 
5. Service Exchange (Melissa Akaka, US) 
6. Institutions and Institutional Arrangements (Michael 

Kleinaltenkamp, Germany) 
7. Service Ecosystems (Irene Ng, UK) 
8. Service Innovation (Marja Toivonen, Finland) 
9. Midrange Theory (Rod Brodie, New Zealand) 

10. Selected Applications (Kaj Storbacka, New Zealand) 
 
 
26. 英才教育ハンドブック 

The SAGE Handbook of Gifted & 
Talented Education 
Edited by Belle Wallace, Dorothy A. Sisk and John 
Senior 
Nov 2018, 545 pages, Hardcover  (SAGE 
Publications)  ISBN 9781526431158  ¥29,540 
SECTION 1: Concepts of Giftedness and 
Identification: Social and Emotional Needs  
SECTION 2: Educational Provision: Programs and 
Strategies 
SECTION 3： John Senior  
 
 
27. グラウンデッド・セオリー・ハンドブック（第 2 版） 

The SAGE Handbook of Grounded 
Theory, Second Edition 
Edited by Antony Bryant and Kathy Charmaz 
Nov 2018, Hardcover  (SAGE Publications)  ISBN 
9781473970953  ¥27,080 
Extensively updated and with eight new chapters, this remains 
the definitive resource on Grounded Theory for advanced 
students and researchers across the social sciences. This is a 
method-defining resource for advanced students and 
researchers across the social sciences. 
 
 
28. 人身売買および今日的奴隷制ハンドブック 

The SAGE Handbook of Human 
Trafficking and Modern Day Slavery 
Edited by Jennifer Bryson Clark and Sasha Poucki 
Dec 2018, Hardcover  (SAGE Publications) 
ISBN 9781473978553  ¥29,540 
 
 
29. ウェブの歴史ハンドブック 

The SAGE Handbook of Web History 
Edited by Niels Brügger and Ian Milligan 
Dec 2018, Hardcover  (SAGE Publications)    
ISBN 9781473980051  ¥29,540 

 
 
30. 応用社会心理学ハンドブック 

The SAGE Handbook of Applied 
Social Psychology 
Edited by Kieran O'Doherty and Darrin Hodgetts 
Dec 2018, Hardcover  (SAGE Publications) 
ISBN 9781473969261  ¥29,540 
CONTENTS: Culture, race, indigeneity. The Application of 
Acculturation Research. Critical approaches to race.  
Community and indigeneity  Gender & Sexuality. Social 
psychological interventions and gender. Critical approaches to 
gender. Social psychology and masculinities  LGBTQ 
psychology. Politics. Applied Social Psychology and Politics. 
Critical social psychology of politics. Politics and community. 
Health and mental health. Social psychological interventions 
for better health. Critical health psychology. Community and 
Health. Community Based Mental Health in Cultural. Contexts: 
From deinstitutionalisation to engaged and authentic 
community based care. Work  Social cognition in the 
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workplace: The future of research on the meaning of work. 
Work: a critical perspective. Work and community. Ageing. 
Ageing in context: ageism in action. Ageing from a critical 
perspective. Ageing and community. Communication. Social 
psychology of communication and media. Critical 
psychological approaches to communication. Social 
Psychology and Public deliberation. Education. Social 
psychological applications in education. Critical psychological 
approaches to education. Education and community. 
Environment. Using Social Psychology to Protect the 
Environment. Politics, place and psychogeography. 
Community and Participatory Approaches to the Environment 
in Applied Social Psychology. Criminal Justic, Law, Crime. 
Social psychology and criminal justice. Critical social 
psychology and victims of crime. Crime and Community. 
 
 
31. 人的資源管理ハンドブック・第 2 版 

The SAGE Handbook of Human 
Resource Management, Second 
Edition 
Edited by Adrian Wilkinson, Nicolas Bacon, David 
Lepak and Scott Snell 
Feb 2019, Hardcover  (SAGE Publications) 
ISBN 9781526435026  ¥29,540  
 
 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 
 

ご注文・お問い合わせは下記へお申し込み下さい。 

有限会社 ブックマン 
〒113―0033 

東京都文京区本郷３丁目 4-8-501 
Tel 03-5684-0561  Fax 03-5684-0562 
E-Mail : sales @e-bookman.co.jp 
ホームページ：http://e-bookman.co.jp/ 

㈲ブックマン  
関西・中部・東海統括事務所 
〒465-0097 愛知県名古屋市名東区平和が丘 3-76-602 
Tel 052-740-1829  Fax 052-782-4771  
chubu@e-bookman.co.jp  
 

広島海外㈱  福岡海外㈱ 
Tel 082-236-3522  Tel 092-741-2685 
Fax 082-236-3530  Fax 092-741-8418 
books@dear.ne.jp  fkaigai@lime.ocn.ne.jp 
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